Information Architecture Guide

1. The IA will be Topical as well as Audience Specific.

The Product Overview: 

      It’s important to keep this content short & sweet…& get to Product Line Page     

      quickly, explaining such primary WebWisdom utilities as Tango, WebWisdon & 

      Lecorder, yet not getting caught up in the technicalities. The above 3 Product 

     Overview templates must accommodate change & growth.

The Main page will offer ‘bare-bones’ links, without providing any opportunity for division or departmental marquees.

Web-Based Training: The copy must be written to champion (read sell!) the business concept to investors & the business’s virtues to the intended audience. Although currently heavy with technical & academic jargon, a rewrite of Fox/Mississippi 9/98, sections A1 thru A5 from the current site, & a document titiled 'Marek 9/14/98' would be the best starting point for copy development.

Syllabus: This area will require frequent updating; therefore, I will only create 

                       templates rather than actual content.

7.  Organizational Structure:

a. Top-Down – covering only those topics directly related to the company’s 

                          products & services.

b. Audience Specific – There are three clearly defined audiences:
· Clients: typically Employers or Universities.

· Users: typically employees or students.

· Collaborators: courseware content providers at these employers or universities.

Examples of Org Structure:

Primary --- Corp Overview / Product Overview / WBT Market Overview

                           / Profiler / Syllabus

Search --- Course Title / Schedule or Date /  Faculty Name / Core Tech-Prod 

                        / Browse by User Profile

Product Market Segment ---Training / Coll-Visualization / Comp-Steering / 

                                                 Coll-Research / Education

8.  Database Orientation  
–    Courseware by market segment & skill.

· Controlled vocabulary.

· Standard formatting via templates & DHTML 

9. Navigation & Labeling: 
Labeling should be audience specific wherever possible. Page templates will have navigation bars, across the top & bottom. The top would be dynamic, showing the visitors path & indicating where they are. E.g., 
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Search / profile / training / schedule 

-----------------page------------------

-----------------copy------------------

-----------------------------------------


corp / products / WBT / profiler / product market segment / syllabus / search

